“On the future of music listening in the digital era.”

International symposium - 11,12, 13 november 2015
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With the spread of digital technology, all cultural prac-
tice is subject to reconfiguration. On the one hand, audi-

ences can access a significantly higher amount of goods.

On the other, the cost-free model and piracy practices
have altered people’s willingness to pay. Likewise, the
dematerialisation of contents tends to turn the data cul-
ture into a service culture. Finally, the abundant nature
of repertoires provided to audiences triggered the need
for new modes of recommendation mainly reflected by
the growing significance of algorithms.

In the case of music, the transition from discomorphosis
to digimorphosis seems to reconfigure, in a particularly
salient way, the consumption practices and more gener-
ally the uses of music in everyday life. Do we collect

and enjoy dematerialised works in the same way as we
appreciate records? Is the issue of sound quality still
relevant for users now in the habit of listening to music
from compressed files? Does the fact that music is a
payable good still have a meaning for new generations
of listeners?

This symposium, being held as part of the ANR research
project Musimorphoses, primarily aims to describe the
various aspects of the uses of music in everyday life and
to put forward prospective scenarios on the future of
music listening. It does not focus on musicians’ activi-
ties or the music industry but on matters found at the
crossroads between music consumption and music
experience.

1) RUPTURES AND CONTINUITIES
Should the digital turn be considered as a rupture at
least as equivalent, in terms of the upheavals provoked,
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to the transition of civilisation from orality to writ-

ing? From a socio-historical point of view, how can we
describe this digital turn and what is it truly changing in
the uses of music in everyday life?

2) RECOMMENDATION

In a world dominated by the abundance of available
references and hyper-choice, algorithms are playing an
increasingly significant role in mechanisms of recom-
mendation. As they become more powerful, do these
algorithms play a part in the broadening of the taste
profile or do they act as devices for the formatting of
preferences? How do they co-exist with other recom-
mendation approaches?

3) THE PRICE TO PAY

With the expansion of piracy and the use of stream rip-
ping, audiences tend to see music as a cost-free good

or even as a common good. Are we moving towards a
free-for-all dominant model? In addition, the crisis of the
music industry, the proliferation of illegal downloading
and the instability of established business models have
led some states to adopt various legislative responses.
Is requlatory constraint of the music market the only
solution?

4) LISTENING TECHNOLOGIES

With the development of the cloud, multi-room systems
and mobile technologies, the listening field seems

to have become hyper-mobile, hyper-connected and
transformed with regard to the relation to archive and
archiving. Does technological innovation lead to novel
and sustainable listening experiences?

5) LOCAL LISTENING, GLOBAL LISTENING

In a world where digital technology shortens “distances”
and limits borders - despite the uneven nature of
internet services across the globe - tastes and practices
seem to become more homogenised. Are we seeing a
standardised and globalised model of music consump-
tion imposing itself ? Or is a new geography of listening
habits and music taste being configured?

6) THE REGULATION OF MUSIC CONSUMPTION

The crisis of the music industry, the proliferation of
illegal downloading and the instability of established
business models have led some states to adopt various
legislative responses. Is requlatory constraint of the
music market the only solution?
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